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ould better color and better flavor 


help you move your pack? 


Canco offers you new food-processing techniques 
...would you like to hear about the Blair 
Process . . . the Agitating Vacuum Process? 


These techniques assure in commercial produc- 
tion a flavor and color which closely approximate 
the flavor and color of carefully prepared and 
cooked fresh vegetables. 


Now, of course, there’s more to Canco service 
than improving the quality of a pack through new 
processing techniques. 


For Canco service begins with expert advice on 
soil, seed, planting, fertilizing, and harvesting the 
crop, and continues with top-notch engineering 
and equipment service in your plant. 


Canco supplies the canner with more and better service > 
than any other can manufacturing company. 


Naturally, it includes the most up-to-date “know- 
how” in filling and closing .. . in containers... in 
labeling . . . and in consumer recipes. 


Many-sided Service 


Canco also helps the resale of your products 
through nutrition research, home economic educa- 
tion, and through publicity to the medical pro- 
fession. 


But even more important—Canco maintains a 
large group of trouble shooters on instant call 
during the season. 


If there are any mechanical or processing emer- 
gencies, these experts straighten things out with 
a minimum of down-time for you. 


CALL GANGS) FIRST 


AMERICAN CAN COMPANY 


Convention Holl Atlontic City 


Jonuary 23-31, 1950 


New York «+ Chicago «+ San Francisco 
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through STRONG 


Muirson colors vir- 
tually shout for at- 
tention -- producing 
plus shelf power. 


create added shelf power - - - for, your 
and a sales representative will call on. 
you -- without the slightest obligation. 


..for better LABELS _ .. consult a SPECIALIST 


out how Muirson techniques can a ® 
isement, in its entirety, BACTORIES: BROOKLYN, PEORIA, SAN JOSE 


It’s a bigger bonus when you give it 
in U. S. Savings Bonds. That’s be- 
cause Savings Bonds pay $4 at matu- 
rity for every $3 purchased. If it’s a 
$75 bonus, for example, and you give 
the bonus in bonds, the employee re- 
ceives—not a $75 Bond—but a $100 
Bond. And he collects $100 if he holds 
the Bond till maturity. 


It’s a better bonus when you give it 
in Bonds. It encourages saving among 
your employees—helps to make them 


This is an official U. S. Treasury advertisement prepared under the auspices of 
the Treasury Department and the Advertising Council. 


Its a Bigger, Better Bonus 
when you give it in Bonds 


more secure, more stable, more con- 
tented and productive on the job. 
(That’s borne out in the more than 
20,000 companies that make Bonds 
available to employes through the 
Payroll Savings Plan!) Another rea- 
son is that. the more Bonds people 
hold today, the greater will be to- 
morrow’s purchasing power—without 
which no business can prosper! Then 
again, Savings Bond sales aid the 
nation’s economic security by spread- 
ing the national debt. 


The Treasury Department acknowledges with appreciation the publication of this message by 
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Thus you help your employees, 
your company, and the good old 
U. S. itself—which means your- 
self!—when you give the bonus in 
Savings Bonds . . . and when you push 
the Payroll Savings Plan. All the facts 
and assistance you need are available 
from your State Director, Savings 
Bonds Division, U. S. Treasury De- 
partment. He’s listed in your phone 
book. Why not ask your secretary to 
get him for you right now? 
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Their use means a larger profit for the can- 
ner because they thresh peas more efficient 
ly and permit the packer to get a pack of 
better quality. 


Our entire organization specializes in the 
manufacture and service of Hulling Ma- 
chinery for the threshing of Green Peas, 
Lima Beans and similar products. We do 
not make any other class of Machinery to 
divide our efforts. All of our efforts are 
devoted to serving the Canning and Freez- 
ing Industries. 


we 
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MACHINE COMPANY 
KEWAUNEE WISCONSIN 
ESTABLISHED 1880+ INCORPORATED 1924 


AND BEAN HULLING SPECIALISTS 


FMC Universal Can Washer 


Adjustable for many sizes 
of Open Top Cans 


Gets the dirt.. 
visible or INVISIBLE! 


@ Dirt that you can’t see, makes cans just as 
unsanitary as the dirt that can be seen. The FMC 
Universal Can Washer gets both visible and invis- 
ible dirt because cans travel in inverted position 
permitting all foreign substances to fall out during 
flushing and draining. 


Here are eight reasons why the FMC Universal does 
a better job of washing: 

Et) Cleans with both water and steam, 

@ Uses hot or cold water. cor . 
a2) Will not jam or crush cans. 


4) Can be driven from any angle. 

5) Is totally enclosed; no dripping on workers, 
(6) Stops and starts with filler. 

@ Washes cans in an inverted position. 


8] is easily installed. 
Write for detailed information today or get in 
_touch with your nearest FMC Canning Machinery 


Representative. 
D-402 RR 


tp e FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION @e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. © New York, N.Y. © Rochester, N.Y. 

Bradford, Vt. © Cedarburg, Wis. © Lakeland, Fla. (Florida Division) 
San Jose, Calif. Viadenen Barngrover Division) 
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Want something extra in sales service? Need 
expert help in solving a technical canning 
problem? Then call on Continental! 


Continental has thirty-six can manufacturing 
plants, thirty sales offices and a laboratory 
staffed by over two-hundred scientists and 
technicians. We have a top-flight cannery 
equipment department and fourteen field 
research offices spread across the nation. We'd 
like to put these facilities to work for you 
right now. 


You'll like doing business with Continental. 
We have the manufacturing capacity, the 
experience, the knowledge and most impor- 
tant, the wide-awake progressive spirit you 
want in a supplier. Let Continental bring you 
the “best in products” and the “best in service” 
and you'll know why packers are saying: “You 
can’t beat Continental as a dependable source 
of supply.” 


AND YOU CAN’T BEAT CANS 
FOR CONVENIENCE 
ECONOMY AND PROTECTION 


The tin can is king in the 
processed food field. Be- 
cause, in addition to cutting 
operating costs, cans are un- 
breakable and cost less to 
ship. They’re lighter, require 
no special packing and they 
can be stacked higher in 
freight cars and warehouses 
with perfect safety. 


122 E. 42nd St., New York 17, N.Y. 


135 South LaSalle St., Chicago 3, IIL. 


Russ Building, San Francisco 4, Calif. 
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EDITORIALS 


HOLESALERS ?—“Case #1—Recently a 
\Y/ sistrbato called us protesting the fact 

that the trucker arrived at 4:50 P.M. to 
make a delivery. The distributor had to pay over- 
time to part of his warehouse force to unload. A 
check-up showed that the trucker started deliv- 
eries in that city at 7:00 A.M.—but there were 11 
drops to be made from that one truck load! Con- 
sidering the number of drops and the traffic con- 
ditions, we think that the trucker did pretty well 
to finish unloading in one business day. 


Case #2—One 30,000 pound truck that left here 
recently has 19 shipments, which means that the 
average order was less than 50 cases. In most 
instances, each order was for several items. 


Case #3—A trucker recently refused a 33,000 
pound load for Chicago because the load included 
12 drops. Traffic in Chicago prevents more than 
an average of 5 drops per day. It would have 
taken the trucker two and a half days to unload! 
Subsequently, the buyers received pool car ship- 
ment, but they had to haul from central team 
tracks. 


It is obvious that these small orders increase our 
costs. However, the point we want to make is 
that they increase your cost. Truckers have al- 
ready applied to I.C.C. for higher rates on small 
shipments. By increasing the size of your orders 
you can avoid excessive paper work, excessive 
freight charges, delays in shipment, payment for 
overtime, and loss of volume. 


Canned foods are not a speculative item, they are 
the backbone of the grocery business. Business 
is sound and canned foods are your bread and but- 
ter! Don’t purchase canned foods as if they were 
coing out of date like holly wreaths!” 


The above actual case histories were cited by the 
New Freedom, Pennsylvania firm of Charles G. Sum- 
mers Jr., Inc. It will be interesting to note what Sena- 
tor Gillette’s Committee, investigating the spread be- 
tween farm and consumers prices, has to say about 
such buying practices. It will also be interesting to 
watch this trend in buying in 1950. Canners are being 
asked to get out and actually sell, make friends with 
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and influence the retailer. Could be they might get the 
idea that a retail sales force, operating from a coopera- 
tive warehouse in a market supported by advertising 
and promotion, might provide the desired combination 
of reducing costs and laying the groundwork for repeat 
sales. 


WELL DONE—And speaking of the Gillette Com- 
mittee, NCA’s Secretary, Carlos Campbell, did such a 
grand job of presenting the industry’s case (Dec. 13) 
that in contrast to the Committee’s usual sharp ques- 
tioning during and after a presentation, Mr. Campbell 
received only expressions of thanks and congratula- 
tions from the Committee for the “remarkably fine 
job”. Senator Gillette said “It is one of the fullest and 
most comprehensive statements that has been made 
and we are very grateful to you for it.” Canners in 
convention all over the country have heard first hand 
excerpts from that report and know that Carlos not 
only had an excellent story to tell but that it was exe- 
cuted in the most effective manner possible. 


ACTION NEEDED—Corn and pea canners are be- 
ing asked at this time to lend their financial support to 
these respective merchandising groups. Those who 
expected immediate results from last fall’s corn drive, 
might hesitate. They need only glance over at peas to 
see how the effect of these drives snowballs as they 
gain momentum. Those pea canners who think the job 
is done might take a look at corn that was in such ex- 
cellent market position for so long prior to last year’s 
pack. No, merchandising isn’t something that can be 
discontinued or started at the drop of a hat. It takes 


_hard work and money to get a plan under way, and once 


started should be continued on a permanent basis. 
Especially is this true in the days of stiff competition 
ahead. 


HAPPY NEW YEAR — Here’s wishing that each 
and every canner during 1950 will have the desire and 
determination to pack the very best quality he knows 
how and that if he doesn’t know how, he will either 
learn how or call it quits. Here’s hoping that having 
once done this he will SELL the quality with the assur- 
ance that he is offering the consumer the very best in 
food her money can buy. 


1950 OUTLOOK—See “Weekly Review”. 
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The Importance 


of Pure Salt 


By E. B. TUSTIN, JR. 
Worcester Salt Company 


The best handiwork which can be be- 
stowed upon a pack in its preparation 
can be nullified by poor brine. 

Now a considerable amount of the salt 
used by canners is of the grade known as 
dairy salt. It contains a smaller amount 
of foreign substances than most other 
grades of salt. This product is defined 
in the advisory standards of the United 
States Food and Drug Administration as 
follows: 

“Dairy salt is fine-grained crystal- 
line salt containing, on a water-free 
basis not more than 1.4 percent of cal- 
cium sulphate nor more than 0.5 per- 
cent of calcium and magnesium chlo- 
rides, nor more than 0.1 percent of mat- 
ters insoluble in water.” 

It will be noted that this standard per- 
mits the presence of 1.4 percent of cal- 
cium sulphate (equivalent to 0.41 percent 
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Trends in quantity of evaporated salt 
of all grades and rock salt, used in Can- 
ning and Preserving, as reported by the 
U.S. Bureau of Mines. (Chart—Worces- 
ter Salt Company) 


of calcium) and also 0.5 percent of cal- 
cium chloride (equivalent to 0.18 percent 
of calcium). These add up to 0.59 per- 
cent of calcium, which is equivalent to 
1.48 percent of calcium carbonate. This 
calcium is here expressed as carbonate 
because canners naturally consider the 
composition of their salt in relation to 
the composition of the water, and it is 
customary to define the hardness of 
water in terms of calcium carbonate. 
Any calcium in salt would, of course, 
contribute a permanent hardness. 

A brine made from salt which would 
just comply with the Federal standard 
quoted above, and containing 17 pounds 
of salt per 100 gallons or 2 percent salt, 
would have a hardness of 300 parts per 
million in terms of calcium carbonate. 

Water itself with a hardness of less 
than 50 parts per million is generally 
classified as “soft; from 50 to 100 parts 
per million as “slightly hard;” from 100 


to 200 as “hard;” and above 200 as “very 
hard.” 


The calcium content of salt used in 
making brines has of course the same 
hardening influence as the calcium of 
hard water. It follows that salt of the 
purity just described would be decidedly 
objectionable for canning peas or any 
variety of shelled beans. 

Therefore, to obtain quality in prod- 
ucts affected by calcium, a salt of far 
higher grade should be employed, as is 
plain from the following tests reported 
by the National Canners Association: 


No. of Observers 


of Brine the Peas as 
Hardness Classifying 
Type of Peas per million Hard Medium Soft 

No. 2 Alaska............000 400 3 0 
200 1 2 1 
0 0 2 2 
400 3 0 0 
200 0 3 0 
0 0 1 2 
No... 400 2 2 0 
200 1 2 1 
0 0 2 2 
400 3 0 0 
200 0 3 0 
0 0 2 1 


It is seen that in the great majority of 
instances the canners and buyers who 
participated in this test found no diffi- 
culty in distinguishing the difference in 
hardness caused by a difference of 200 
parts per million in the hardness of the 
brine. Not a single observer failed to 
distinguish the difference in hardness of 
the peas due to a difference of 400 parts 
per million in the hardness of the brine. 


The factory water used in the tests 
had a hardness of 200 parts per million 
but had it been higher, as might have 
been the case in some plants, the results 
of the test would have been even more 
striking. High salt purity is therefore 
necessary for a quality product. 


CALCIUM EFFECT ON BEETS AND 
CUCUMBERS 


A white deposit of calcium oxalate is 
sometimes found on the surface of can- 
ned beets, especially cut beets. This is 
due to the calcium of salt and hard water 
combining with the soluble oxalates 
which occur naturally in beets, forming a 
white precipitate on the beets. 


Salt with appreciable calcium should 
be avoided in curing vegetables too, as 
it may appear as a white sediment or 
even as white spots on pickles, or pep- 
pers. Furthermore calcium salts may 
retard the acidity formed during fermen- 
tation to such a degree that spoilage may 
develop. 

In addition to calcium impurities, any 
iron compounds in salt will cause dis- 
coloration of the brine and precipitation 
in the can, and the iron may combine 
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with the tannin of the vegetables to cause 
blackening. 

Magnesium is also a common salt im- 
purity and while it does not have as 
much of a hardening action on vege- 
tables as calcium it contributes, as do 
calcium compounds, a very bitter taste. 

After all, “flavor’s the thing” and by 
a careful choice of salt of the highest 
purity the canner will be amply repaid 
by the quality of his finished product. 


CANNED TUNA SAUSAGE 


Frankfurters made of tuna meat are 
now on sale in more than 1,000 outlets 
of First National Stores from Maine to 
Westchester County, New York. 

Packer of the newest item in the can- 
ned seafoods specialty line is Davis Bros. 
Fisheries Co., Inc. of Gloucester, Massa- 
chusetts. 


The product—Friday Franks—is made 
of pure tuna meat and is canned in a 
mild brine solution. Smoking and pro- 
cessing, together with the addition of a 
dozen different spices, has made the skin- 
less hot dog identical in appearance and 
similar in taste to the meat varieties. 

John F. O’Hara, president of Davis 
Bros., said distribution will be made on 
a nation-wide basis after results of the 
New England reception to “Friday 
Franks” has been determined. 


One of the major objectives of the 
Gloucester packing firm is to take up the 
slack traditionally felt by producers of 
meat frankfurters on Fridays. 

Experiments on fish frankfurters be. 
gan in 1940 when the first patent was 
issued for a “sea dog” made of codfish. 
This and subsequent types failed to be- 
come popular because their textures and 
taste were unsuitable. 

Robert A. Poling, a Boston spice ex- 
pert, and Pasquale Fraticelli, an attor- 
ney, made the original experiments which 
led to Friday Franks. Their process was 
developed further by Davis Bros. until 
the seafood canning concern was satis- 
fied the product was ready for the mar- 
ket. 

Among other advantages, the Friday 
Frank was found to hold its shape and 
freshness when removed from the can 
and placed in a refrigerator for as long 
as three weeks. 

Tuna used for the new canned frank- 
furters is supplied by sportsmen and 
professional fishermen who caught more 
than 2,000,000 pounds in Ipswich Bay 
alone during the past summer. At least 
6,000,000 pounds more of the fish were 
caught from Maine to Cape Cod. 

Production of Davis Bros. Fisheries 
for the time being has been set at 50,000 
cans daily. This figure will be boosted 
when the product is distributed nation- 
ally. 

Other seafoods canned by Davis Bros. 
Fisheries are mackerel, fish roe, herring 
roe, codfish cakes and scallops. 
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OHIO CANNERS in 42nd ANNUAL SESSION 


While the 42nd annual Convention of 
the Ohio Canners Association, held at 
Columbus, December 13 and 14, lacked 
none of the usual features of informa- 
tive speakers, frank discussion, enter- 
tainment and good fellowship, one very 
important feature characteristic of this 
meeting was missing. For the first time 
since 1919, when he became secretary 
of the Association, Roy Irons, guiding 
light of Ohio Canners and spearhead of 
all their activities, was unable to put in 
an appearance. We can well imagine the 
nurses had to resort to a straight jacket 
but they would not let him out of the 
Hospital where he is recovering from a 
recent operation. 

President Norman Spain with the as- 
sistance of the other officers and directors 
and just plain members, nevertheless, 
kept the meeting running on an even keel. 
In his opening remarks, Mr. Spain paid 
tribute to Mr. Irons who he said con- 
tinues to keep abreast of the association 
work in remarkable fashion despite his 
poor health in recent months. He paid 
special tribute also to Miss Frances Mel- 
len, secretary to Mr. Irons. 


AT THE TOLL GATE 


President Spain used the following 
text of an editorial from “AMERICAN 
AFFAIRS” as the basis for his remarks: 


“The way to Heights Unknown is 
dangerous. It is for those who are strong 
and young, with a spirit of high adven- 
ture, to whom the air of freedom is wine 
and who find joy in overcoming great 
obstacles. Where are they going? They 
haven’t time to tell you. 


At a very rough spot there is a road 
bearing to the left. The sign there reads: 
‘To Security. Delightful coasting—idyllic 
scenery.’ 


“People who take the left road find it 
lovely for awhile. The leader who per- 
suaded them to it calls back from the 
driver’s seat: ‘Isn’t this better?’ There 
is a chorus saying yes. The road is still 
smooth and all downhill, but as the speed 
increases some begin to call for brakes. 
The driver says: ‘There is nothing to 
fear but fear. That sensation of speed 
is owing to the winds of reaction rushing 
by. Someone asks; ‘What was that?’ 
It was a sign nobody could read. Then 
comes a sign saying: ‘Toll gate ahead.’ 


“At the toll gate the collector says: 
‘Your freedoms, please.’ When they 
begin to protest he says, ‘Only your un- 
neccesary freedoms. When you arrive at 
Security you won’t need them any more.’ 

“Some say: ‘Let’s go back.’ 

“The collector says: ‘You passed a sign 
you did not read. Everybody does that. 
The sign says, “You are now passing the 
poin’ of no return”.’ 

“Some say: ‘But we are still free. We 
can vo back if we will.’ 
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“The collector says: ‘The sign doesn’t 
mean you can’t. It means that you 
won't.’ 


“They wonder at this and ask way not. 
“He says: ‘Those who leave the hard 
and dangerous way never find it again, 
and if they did they would not know it, 
because the spell is broken. It is a long 
way back to where you think it is, all 


uphill, and then it isn’t there. Talk it 
over.’ 
“They talk it over. The rugged 


minority still wants to go back, only it 
cannot go back alone. The majority 
decides to go on. It is easier to go on 
than to go back. 


“So the British have discovered.” 

“To my mind this is a striking por- 
trayal of the conflict that goes on today 
in our country, said Mr. Spain, “a con- 
flict which revolves around the issue of 
how much of a role government shall 
play in your life and in mine.” 


“We are not yet at the Toll Gate,” he 
continued, “We are at the very rough 
spot where there is a road bearing to 
the left. Which way will we go? What 
kind of an America do you want?” 


PROCESSING FACILITIES AT 
OHIO STATE 


Mr. Spain was followed on _ the 
program by Ohio Supreme Court Justice 
James Garfield Stewart who welcomed 
the delegates to Columbus. N.C.A.’s 
Nelson Budd, then urged everyone in 
the audience to never stop telling the 
story of canning and he gave many ex- 
amples of how good a story it is. An 
Ohio Meeting without M. W. Baker of 


_U.S.D.A. on the program just wouldn’t 


be Ohio. He spoke off the record as has 
been his recent custom. 


L. L. Rummell, dean of the College of 
Agriculture at Ohio State, reminded his 
audience that Ohio now offers a four-year 
course in fruit and vegetable processing 
and technology —courses in canning, 
freezing, dehydration, fermentation, hor- 
ticultural specialties, quality control and 
food product examination. Pilot plant 
operations of all phases of processing are 
carried on in well equipped laboratories, 
the dean said. 


CANS AND SHELVES 


“The Shelf never says a word but has 
become our greatest salesman,” advised 
Forrest L. Fraser of the Kroger Co. 
“Emphasis today,” he continued, “is not 
so much on price per package as it is 
on how fast merchandise will move.” 
For this reason Kroger’s buying policy 
has been revised to include only fast 
moving items backed by consistent adver- 
tising and promotion and proper display. 
Their National Brands Programs also is 
a very definite part also of the New 
Kroger policy, the speaker stated. 
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The address by C. W. Bohrer of the 
National Canners Association’s Washing- 
ton Laboratory, entitled “Report on the 
N.C.A. Bacteriological Survey During 
1949,” was reproduced in last week’s 
issue of this publication. A. W. Marion, 
Director of Ohio’s Department of 
National Resources described the acti- 
vities of that department. 


OFFICERS AND DIRECTORS 


The following officers (all reelected) 
and directors were elected at the 
Wednesday morning session: President— 
Norman M. Spain, Winchester Canning 
Co., Canal Winchester; 1st Vice-Presi- 
dent—Walter A. Scheid, Campbell Soup 
Company, Napoleon; 2nd _ Vice-Presi- 
dent—French Jenkins, LaChoy Food 
Products Co. Archbold; Secretary- 
Treasurer—Roy Irons, Clyde; Directors 
—C. Luther Swaim, C. W. Swaim Can- 
ning Co., Wilmington; Paul Korn, St. 
Marys Packing Co., Sidney; Richard 
Boucher, Bryan Canning Co., Bryan. 

Directors carried over are: Owen 
Harding, Lebanon; Art Gassman, Nor- 
walk; Robert Longsworth, Hicksville, 
and Luke Beckman, St. Henry. Retiring 
Directors are: E. E. Richard, Bowling 
Green; James Doane, Jackson Center, 
and Wm. T. Creamer, Wilmington. 


IFT MIXER NITE 


In addition to the plans for a special 
Exhibitors’ Day at the Institute of Food 
Technologists Decennial Conference to 
be held in Chicago, May 21-25, 1950, the 
Chicago hosts to the national society are 
also planning an innovation in a “Mixer”. 

Monday evening, May 22, will be 
“Mixer Nite” and will provide for in- 
formal fun in which each regional IFT 
Section will be invited to provide repre- 
sentatives to present skits for the enter- 
tainment of the membership and friends. 
It is hoped that strong regional flavors 
will be given free play. Mr. Milton L. 
Laing, Chairman of the Entertainment 
Committee advises that local color need 
not interfere with the selection of excep- 
tional talent, whether it be musical, 
acrobatic or slap-stick. Operatic talent, 
amateur magicians or ballet corps are all 
acceptable. 

Just to make certain that an informal 
atmosphere can be insured, beer and 
snacks will be served. It is expected that 
the “Mixer” with its regional and per- 
sonal participations will provide the 
means for food technologists getting to 
know each other the better with a good 
time to boot. 

This innovation has been decided upon 
as providing an opportunity for the IFT 
membership to join more completely in 
any entertainment rather than depend 
on some more formal basis of amusement 
and good fellowship, 
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NEW CAN MARKER 


New and simplified marking equip- 
ment, for continuous coding of cans and 
other flat top containers on the conveyor 
line, has been introduced by Bruce En- 
gineering Corporation, San Francisco 
and Pasadena. Any number of digits 
in single or multiple rows can be marked, 
at speeds up to 600 per minute. 


In actual practice marking speed is 
limited only by other equipment, as the 
movement of containers along the con- 
veyor line actuates the market, without 
outside power. The containers rotate a 
pair of starwheels which in turn actuate 
the stamping wheel and ink metering 
pump. Ink flows only when containers 
are being marked, so there is no waste 
and no spilled ink to clean up. On pro- 
duction runs the total consumption of ink 
has averaged about one pint a month, 
compared to five gallons for other equip- 
ment. 


Ink is fed to the marking stamps 
through a pump and metering device 
from which it is transferred to an inking 
roll. A spreader wheel distributes the 
ink evenly before it is picked up by the 
stamps. The ink dries immediately and 
is not affected by moisture on the con- 
tainers. 


Installation of the Bruceway marker 
can be made at any convenient point on 
the conveyor line, and usually takes no 
more than one hour. The machine is 
mounted on the conveyor line by two 
flanges on each side, with bolts through 
the conveyor frame. Live rubber shock 
mounts provide automatic height adjust- 
ment for uniform printing. The large 
aluminum hinged cover permits easy 
lubrication, type changes and ink adjust- 
ments. 


EQUIPMENT AND SUPPLIES 


Savings reported from use of this 
equipment includes substantially lower 
operating costs for ink and labor, re- 
duced down time and maintenance 
charges and smaller initial investment. 


NEW PLATFORM TRUCK 


A new line of light-weight all-steel 
platform trucks called the Roustabout 
has just been announced by The Rapids- 
Standard Company, Ine. of Grand 
Rapids, Michigan, manufacturers of ma- 
terial handling equipment. Available in 
four series and eight standard sizes, 
these trucks feature a new method of 
construction which gives the strength of 
steel while retaining desired lightness for 
easy handling on the job. 

In this new construction method the 
entire ceck is die formed on a brake from 
one piece of steel, then arc-welded to 
make a smooth rigid platform. This 
process eliminates sharp angles and 
bulkiness of old manufacturing methods 
in which a separate top plate was welded 


to a channel base. The new trucks also 
have inset welded handle pockets and 
rounded corners, leaving no projections 
to catch on clothing or packages. Trucks 
are steel-reinforced the full length of 
deck for added strength and rigidity. 

Deck sizes of the Roustabout models 
range from 24 x 48 to 36 x 72 inches, 
with capacity up to three tons for level 
bed or two and a half tons for tilt types. 

Inquiries regarding the new all-steel 
platform truck may be directed to The 
Rapids-Standard Company, Inc., Dept. 
RT-216, 342 Rapistan Building, Grand 
Rapids 2, Michigan. 


ANSEL MADE STANGE DIRECTOR 


At a recent special stockholders meet- 
ing H. R. Ansel, Secretary-Treasurer, 
was elected a Director of William J. 
Stange Company to fill the vacancy 
caused by the recent death of E. J. 
Marum, and will serve on the Board with 
William B. Durling President, and A. 
Fonyo, Vice-President. 

Mr. Ansel joined Stange in 1943 and 
was made a Vice-President later in the 
year. He has served as Secretary-Trea- 
surer since 1945, 
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AIR POWERED MIXER 


The Union Tool Corporation announces 
the development of a mixer which is ideal 
for handling inflammable or explosive 
materials since the unit is driven by an 
air cylinder. As a result, there is no 
static and the mixer is non-sparking. 
The oscillating type beater or agitator 
can be easily removed for cleaning. 


Speed can be readily controlled. Design 
of the beater plus the oscillating motion 
reduces aeration, frothing and settling- 
out action. It will mix any adhesive an 
oscillating beater can handle, say the 
Manufacturers. 


Mixtures can be discharged under 
pressure, with beater in motion, for de- 
livery through piping to point of use. 
Tight sealing clamp on lid or top is 
quickly removed for flushing out vessel 
and line or for depositing batch to be 
mixed. Mixes which tend to separate on 
standing are readily kept in solution in 
the Union mixer by keeping the agitator 
in motion during the discharge cycle. 

Standard unit pictured, is available 
jacketed for circulation of either hot or 
cold water. Air motor of unit operates 
efficiently and at full speed range at 
pressures from 30 to 125 Ibs. At 50 lbs. 
pressure in a 4” line, speed can be 
varied from 0 to 90 oscillations per min- 
ute. Available in standard models of 
10 and 20 gallons capacity, special sizes 
to order. 

Literature is available on request. 
Write The Union Tool Corp., Warsaw 26, 
Indiana. 
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REGAN TO MANAGE GROCERS & 
PACKERS COOP 


Louis A. Catalano, who several years 
ago organized the Grocers & Packers 
Canning Company, North Collins, New 
York, and served as its managing head 
since its founding, will leave the com- 
pany on January 1 to take over the ac- 
tive management of the Buffalo Frosted 
Foods, Ine. plant at Fredonia, New York, 
which he and Louis DeMarco recently 
purchased. He will, however, remain 
Secretary-Treasurer of the firm, but ac- 
tive management of the plant will be 
handled by Michael Regan, who has been 
associated with the firm since 1942. 


Buffalo Frosted Foods will handle a 
complete line of products including 
strawberries, raspberries, snap beans, to- 
matoes, tomato juice, tomato paste, and 
grapes. 


MINUTE MAID BUYS CITRUS 
GROVES 


Minute Maid Corporation, New York 
City, has just completed one of the big- 
gest citrus transactions in Florida his- 
tory in the purchase of a block of seven 
Florida citrus groves including the 4700 
acre tract of Di Giorgio Fruit Corpora- 
tion at Winter Haven, for about $5,000,- 
000. The groves are located in Orange, 
Hope, Highlands and Lake Counties. 
Buildings and equipment on the seven 
properties are included in the purchase. 
The groves are conveniently located near 
the three plants at Plymouth, Leesburg 
and Davenport, which will furnish suffi- 
cient high quality fruit to assure round- 
the clock operation. Most of the 4700 
acres are in oranges but there are sev- 
eral hundred acres in grapefruit, which 
will permit the packing of frozen grape- 
fruit concentrate, as well as blend con- 
centrate, 

Minute Maid, formerly Vacuum Foods 
Corporation, last year processed about 
3,000,000 gallons of frozen orange juice 
and it is estimated that the coming pack 
will approximate 9 to 10 million gallons. 

Di Giorgio Corporation has retained 
its Indian River property of about 2100 
acres and its packing plant and cannery 
at Lucerne Park. 


S.S. TAX INCREASES JANUARY 1 


Th: Social Security Tax rate, which 
for the past several years has been 1 per 
cent «ach for employees and employers, 
will be increased to 1% per cent each on 
January 1, 1950, making a total of 3 per 
cent paid into the fund. There is no 
change in the top limitation to which the 
tax is applied. The tax will apply to the 
first $3,000 earned by the employee with 


no tax on an amount in excess of this 
figure. 
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NEWS AND PERSONALS 


Herb Apple 
Flynn a tin loving cup, on behalf of the 
Old Guard Society, for his sixty odd 
years in the canning industry, all with 
Edgett-Burnham Company of Newark, 


(right) presenting Gene 


New York. Gene is now on the retired 
list, but still very active in a social way. 
He is still an officer of the Company and 
serves in an advisory capacity. The 
presentation was made at the Old Guard 
Dinner held at the New York State Can- 
ner’s Convention. 


SHUMAKER HEADS GEORGIA 
CANNERS 


Fred Shumaker of Continental Pack- 
ing Company, Macon, Georgia, was 
elected President of the Georgia Canners 
Association at the Annual Meeting held 
in Savannah, December 8 and 9. He suc- 
ceeds B. P. Green of Waynesboro. 

Other officers elected are: H. L. Coch- 
ran, Griffin, lst Vice- President; B. F. 
Easterlin, Jr., Andersonville, 2nd Vice- 
President. 

The meeting was one of the associa- 
tion’s most successful with more than 
150 canners and allied interests in atten- 
dance. Feature of the convention was 
an oyster roast held at Thunderbolt, 
Georgia, at which L. P. Maggioni & Com- 
pany were hosts. 


O’CONNOR HEADS PEANUT 
BUTTER GROUP 


John O’Connor, Hogue Mercantile 
Company, Kansas City, Missouri, was 
elected President of the Peanut Butter 
Manufacturers Association at the An- 
nual Convention held in Chicago Decem- 
ber 4 and 5. Other officers elected are 
Robert C. Canby, William S. Scull Com- 
pany, Dayton, Ohio, Vice-President; and 
W. L. Walde, Washington, D. C., was re- 
elected Managing Director. 
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CANNERS & FIELD MEN’S 
SCHOOL 


The Annual Indiana Canners and 
Field Men’s Course will be held in the 
Union Building at Purdue University, 
Lafayette, February 15, 16 an 17. Feb- 
ruary 14 will be set aside as a special 
day for field men only. On either the 
15 or 16 a special canners’ meeting will 
be held, when a lot of consideration will 
be given to 1950 plans. 


SANTA CLARA CANNERS MEET 


The annual meeting of the Santa Clara 
County Canners Association was held at 
San Jose, California in December when 
directors and officers were reelected for 
1950. The officers are: President, J. R. 
Braden, Richmond-Chase Co.; vice-presi- 
dent, C. B. Weston, Libby, McNeill & 
Libby, and secretary-treasurer, Robert J. 
Marsh, Canners League of California. 

The Association was organized a year 
ago to enable local canners to collectively 
attack the orderly disposal of cannery 
wastes, and to cooperate with city, coun- 
ty and state authorities in working on 
the sewage and water problems of the 
county. President Braden reported on 
the activities for the year and outlined 
plans for the year ahead. He said that 
while the waste disposal problem of can- 
ners is of considerable magnitude, prog- 
ress was being made in its solution. 


Members of the Association are: 
American Home Foods, Inc., Barron-Gray 
Packing Co., Beech-Nut Packing Co., 
California Packing Corporation, Chevy 
Chase Co., Hershel California Fruit 
Products Co., Inc., Libby, McNeill & Lib- 
by, Mission Valley Canning Co., Rich- 
mond-Chase Co., San Jose Canning Co., 
Schuckl & Co., Ine., Tri-Valley Packing 
Association and the U. S. Products Corp., 
Ltd. 


S & W SALES OFF 


Sales of S & W Fine Foods, Inc., San 
Francisco, California, for the three 
month period ended October 31 were 
$9,387,813, against $10,525,739 a year 
earlier. Sales for the first half of the 
company’s fiscal year totaled $15,880,582, 
against $17,969,264 for the correspond- 
ing period of the previous year. 


WILBUR ON SCHWARTZ BOARD 


Brayton Wilbur, head of the import- 
ing-exporting firm of the Wilbur-Ellis 
Co., San Francisco, California, and chair- 
man of the board of the Federal Reserve 
Bank of San Francisco, has been elected 
to the board of the Schwarz Engineering 
Co., of this city, of which James D. Dole 
is president. The Schwarz:firm manu- 
factures food processing equipment. 
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SECTION OF CANNERS LEAGUE 
HOLDS ANNUAL MEETING 


The annual meeting of the Preserve, 
Maraschino Cherry and Glace Fruit Sec- 
tion of the Canners League of California 
was held at the Fairmont Hotel, San 
Francisco, on the evening of December 
16th, with 53 members and guests in at- 
tendance. 

Business was quickly cared for and 
officers chosen for 1950 in the persons of 
Hans Leuenberger, Treasure Island Food 
Products Company, chairman; L. J. 
Lataillade, Tea Garden Products Com- 
pany, vice-chairman, and Sylvia Kemp- 
ton, secretary. Dinner and entertain- 
ment in the Garden Room was preceded 
by a cocktail party in the Green Room. 

Dinner was followed by a series of 
skits based on plant problems in which 
staid business men played the roles. The 
packing of Maraschino cherries found 
plant owners carrying cherries in spoons 
from one side of the room to the other in 
eager endeavor to fill a bottle ahead of 
competitors. The business of caring for 
plant paper work found others on their 
knees blowing paper through the use of 
soda sippers. Packaging experts were con- 
fronted with the problem of making a 
neat package out of a balloon, a bottle 
and a number of marbles. The quick- 
witted experts, of course, collapsed the 
balloon, stuffed it into the bottle, along 
with the marbles and made neat pack- 
ages of the assortment. 


R. H. Severin, of Lyons-Magnus, Inc., 
acted as master of ceremonies and after 
the stunts and an interesting musical 
program, introduced the speaker of the 
evening, Burton E. Vaughan, of Batten, 
Barton, Dunstine & Osborn, Inc. He 
spoke on food trends and suggested 
that the demand is steadily growing for 


better and better foods. He commented 
on the fact that there have been marked 
improvements in manufacturing  pro- 
cesses in recent years and that these 
have aided greatly in improving the 
quality of packs. The Western market 
is becoming more and more important he 
said, owing to the rapid increase in popu- 
lation, with forecasts made for a popula- 
tion of more than 17,000,000 for Califor- 
nia, Oregon and Washington in 1960. 


FRUIT JUICE FIRM ORGANIZED 


California Fanci-Pak Ine., Los An- 
geles, California, organized to carry on a 
business in fruit juices, has been granted 
a permit to issue its capital stock of 
2500 shares. The directors are D. E. 
Anderson, M. L. and J. S. Wallace. 


MUSHROOM PLANT BURNS 


An overheated boiler caused a fire that 
destroyed the plant of the Great West 
Mushroom Company near Denver, Colo- 
rado on December 5 with lost estimated 
at $50,000. 


PITTSBURGH BROKERS ELECT 


W. B. Stricker, of Tenser & Phipps, 
has been elected president of the Pitts- 
burgh Food Brokers’ Association for 
1950. Howard T. Hancock, of Hancock 
& Daub, was named vice president and 
J. L. Fuchs, Jr., of J. L. Fuchs Co., sec- 
retary-treasurer. 


IN SALES POST 


Charles S. Sisk has been appointed 
manager of sales for the Winckler & 
Smith Citrus Products Co., Anaheim, 
California, canners. 


24/2 

cases 

Ohio, Michigan, Indiana...... 222,463 
Other Mid-West ................... 40,738 


and sterilized by heat. 
pack of 3,189,363 actual cases. 


totaled 347,699 casks (45 gallon). 


packers who do not can. 


CANNED SAUERKRAUT PACK 
September 1, 1948 to September 1, 1949 
Compiled by N.C.A. Division of Statistics 


The above figures are based on reports from all canners known to have 
packed sauerkraut, together with estimates for nine (9) firms not reporting. 
These reports include only sauerkraut packed in hermetically sealed containers 
The total pack shown above compares with the 1947-48 


Bulk sauerkraut production for the 1948-49 season, as reported to N.C.A., 
These bulk figures are those actually re- 
ported and do not include estimates for companies not reporting bulk or bulk 


Mise. 

24/2% 6/10 Tin& Glass Total 
cases cases cases cases 
1,000,795 189,785 1,287,475 

767,434 153,087 80,785 1,223,769 
820,525 160,401 88,743 1,528,824 
41,843 5,967 4,579 93,127 
199,363 34,397 27,381 435,241 
242,323 16,366 21,629 387,251 
3,072,283 510,003 223,117 4,955,687 
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FROZEN FOOD CONVENTION TO 
HEAR OUTSTANDING RESEARCH 
AUTHORITIES 


Outstanding authorities will appear on 
one of the symposiums “Research and 
Standards—Present and Future,” sched- 
uled for Wednesday, February 1 as an 
important feature of the National Frozen 
Food Industry Convention at _ the 
Congress Hotel in Chicago, January 31- 
February 3, 1950. Leaders in this im- 
portant field of research and standards 
who will address the convention meeting 
are Dr. J. L. Heid, Director of Research, 
Florida Citrus Canners Cooperative, 
Lake Wales, Florida; Dr. H. C. Diehl, 
Director, Refrigeration Research Founda- 
tion, San Francisco; Mr. John H. Mac- 
Vey, Counsel, and Mr. A. W. Dutcher, 
Administrative Assistant, Research and 
Standards, National Association of 
Frozen Food Packers, Washington, D.C. 
Mr. L. S. Martin, Secretary-Manager of 
the National Association of Frozen Food 
Packers, will preside. 

Dr. Heid, for many years a leader in 
food industry research, will address the 
convention group on “The Role of Re- 
search in Introducing a New Product”. 
Because of his close association with 
development of frozen orange concen- 
trate and his significant contributions to 
this industry, Dr. Heid is peculiarly well 
qualified to speak on this subject. 

Dr. Diehl’s subject is “University Re- 
search and The Frozen Food Industry”. 
In this field, “Dutch” Diehl has no peer. 
His many years of experience in initiat- 
ing, supervising, and coordinating re- 
search projects assigned to universities 
by the Refrigeration Research Founda- 
tion are ample assurance that Dr. Diehl 
will make a really outstanding contribu- 
tion to this symposium. 

Mr. MacVey will bring the group up- 
to-date on “Current Activities of the 
Food and Drug Administration”. As 
Counsel of the National Association of 
Frozen Food Packers, Mr. MacVey was 
intimately involved in representing the 
industry at the F.D.A. hearing on stand- 
ards for frozen fruits and berries. Since 
then he has maintained close contact 
with Food and Drug Administration 
officials, and thus is exceedingly well in- 
formed on his subject. 

Mr. Dutcher’s topic is “Industry’s 
Place in Preparing Food Standards”. 
Working with the Association’s Research 
and Standards Committee to coordinate 
the industry’s preparations for future 
F.D.A. hearings, Mr. Dutcher has ha an 
opportunity to learn from first-hand ex- 
perience the necessity of the industry 
planning in advance for F.D.A. hearings, 
and the importance of the industry’s role 
in the formulation of standards accept- 
able to all. 


RE-ELECTED 


Hyman Jagerman, president of the 
Pioneer Food Stores Cooperative, New 
York, during 1949, has been re-elected to 
head the group during 1950. 
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LIGGETT TO SPONSOR 
JOHNNY OLSEN’S TV SHOW 


Premier Food Products (Francis H. 
Leggett & Co.) has contracted for the 
sponsorship of the popular television 
audience participation program 
JOHNNY OLSEN’S RUMPUS ROOM, 
on a five-times-a-week basis beginning 
Monday, January 2nd, over WABD, key 
station for the Du Mont Television Net- 
work. 


According to announcement by the 
company’s president, Francis L. Whit- 
marsh, commercials will be directed 
primarily to boosting the sales of “Sauce 
Arturo” with considerable emphasis 
being placed on institutional plugging of 
the name brand food line’s “401 table 
delights.” 


One of the most popular segments of 
the midday matinee, RUMPUS ROOM, is 
seen Mondays through Fridays from 
12:30 to 1:00 P.M. on Channel 5. An 
audience participation program, the de- 
mand for tickets to this show was so 
great that Olsen recently was forced to 
announce that there was a backlog of 
over 3,000 requests and to declare a 
three-month wait for additional requests. 
Rapidly outgrowing the WABD studio 
at 515 Madison Avenue, the show was 
moved to larger quarters. in the John 
Wanamaker Department Store Studio. 


Taking full advantage of this ticket 
demand, control of all tickets will pass to 
Premier Foods under the new sponsor- 
ship, and will in turn be distributed to 
local grocers for presentation to cus- 
tomers. In addition, to presenting 
Premier Food products as prizes for 
audience contestants, special prizes are 
also contemplated for the best recipes 
submitted using “Sauce Arturo”. 


Since its introduction in 1932, the sales 
of “Sauce Arturo” have exceeded 21 mil- 
lion cans. Beyond its major merchan- 
dising effort on behalf of this product, 
Premier Foods will use the TV program 
extensively in support of the selling ef- 
forts of 13,000 grocery stores in the New 
York Metropolitan area who serve as 
outlets for Premier Food products. 


The promotion will utilize television’s 
unique opportunity to bring to life the 
company’s famous trademark character, 


“Premier Pete’, who will collaborate 
with Olsen in selling the company’s 
products, 


Established in 1870, Premier is one of 
the olst grocery wholesaling houses in 
the East. It maintains eight branches 
along the Atlantic seaboard and recently 
opened a brand new plant in the heart of 
the New Jersey farming country at 
Landisville, and another in New York 
City. The account is being handled 
throug!) the Peck Advertising Agency. 
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SALES PROMOTION 


PLAN CITRUS DRIVE 


Representatives of selling agencies 
within the fresh and processed citrus 
fruit industry from Florida, Texas and 
the California-Arizona growing area met 
in Chicago, November 29 to plan a co- 
ordinated merchandising effort for 1950. 
Clark Donmyer, director of sales pro- 
motion for Mutual Orange Distributors, 
Redlands, California and newly-elected 
chairman of The National Citrus Mer- 
chandising Committee, said that tenta- 
tive dates were set for special promotion 
work with the following citrus products: 
Fresh oranges and tangerines—Janu- 
ary 19-28 

Canned and frozen citrus products (all 
varieties)—February 16-25 

Fresh lemons and grapefruit—March 
23—April 1 

Fresh oranges—April 20-29 

Canned and frozen citrus products (all 
varieties)—May 18-27 

Fresh lemons and limes—June 22- 
July 1 

Fresh oranges, canned and frozen cit- 
rus products—August 3-12 

The following national organizations 
were represented at the meeting: Na- 
tional Association of Retail Grocers, Na- 
tional Association of Food Chains, Na- 
tional Restaurant Association, National 
Association of Chain Drug Stores, Lim- 
ited Price Variety Stores Association, 
Super Market Institute, Independent 
Grocers Alliance, Atlantic Commission 
Co., Inec., United Fresh Fruit and Vege- 


table Association, and National League 
of Wholesale Distributors. The National 
Citrus Committee of The American Farm 
Bureau Federation also participated in 
the session. 

It was also reported at the meeting 
that tea selling agencies would undoubt- 
edly support one or more citrus cam- 
paigns to promote tea in both winter and 
summer. 


RAYNOR HUBBELL RETIRES 


Raynor Hubbell, Sales Manager of the 
Pomona Products Company, Griffin, Geor- 
gia, and one of the best known sales 
executives in the industry, has retired 
from business because of his health. Mr. 
Hubbell, who has been active in the in- 
dustry for the past 45 years, is a mem- 
ber of the Old Guard Society. 


PERSONNEL SHIFTS 


National Fruit Product Co., Winches- 
ter, Va., canners and packers, announces 
the following shifts in top personnel, ef- 
fective January 1. Frank Armstrong, 
Sr., hitherto president, becomes chair- 
man of the board; Frank Armstrong, Jr., 
from vice president and treasurer to 
president and treasurer; L. W. Brown, 
from general sales manager to vice presi- 
dent in charge of sales; W. W. Hunt, 
from general manager to vice president 
in charge of production. 


James Drago of Bison Canning Co., Angola, New York, points out important process- 
ing areas on New York State relief map to Burton Brewer, Chisholm-Ryder Co., 


Niagara Falls. 


The exhibit, built by the Assn. of N. Y. State Canners, Inc., was 


displayed at Hotel Statler, Buffalo, N. Y., during the group’s 64th annual convention. 
It includes samples of products packed by N. Y. State processors. 


1949 
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WEEKLY REVIEW 


Crystal Gazing by Watson Rogers and 
Your Editor. 


CRYSTAL GAZING—Sincee this is the 
season of the year for predictions and 
forecasts and since there’s little or noth- 
ing doing in the canned foods market 
this week as distributors clear the decks 
for inventory, this week’s review column 
might be a good spot to indulge in a little 
crystal gazing. Canners should be in- 
terested in what Watson Rogers, presi- 
dent of the National Food Brokers Asso- 
ciaton, has to say about 1950 prospects. 
That gentlemen is in closer contact with 
more food brokers than any other one 
individual. Here is his forecast: 

“The nation’s food brokers are aim- 
ing at a record sales volume in 1950. 
With 1949 proving itself to be a close 
contender for the title of the record 
year in food volume in spite of some 
earlier pessimism, we expect this high 
sales trend in the entire food field to 
continue strong through 1950. 

From an over-all point of view, it is 
not expected that there will be any 
major fluctuation in food prices. Some 
prices may average a trifle lower, 
while prices of canned fruits and vege- 
tables are expected to be firm with per- 
haps a small increase. A few products 
may experience sharp adjustments, 
where these are noticeably out of line. 

Whether a new sales volume record 
is set or not, it appears probable that 
the year will nevertheless be one of 
good business. Consumer income is 
excellent, the population is larger than 
ever, most food prices are reasonable 
in comparison with other products, and 
supplies are plentiful. Not only does 
the picture appear bright for the food 
industry, but also in most other fields, 
indicating a sound economy. 

Though high from the standpoint of 
total volume, the sales outlook does not 
promise ‘easy’ sales. Competition will 
become even stronger, and there will 
continue to be a need for handling 
more frequent orders of comparatively 
small quantities. The cost of doing 
business will continue to climb for 
many businesses, effecting their net re- 
turns accordingly. As was true in 
1949, sales and profits will be best for 
those who merchandise their products 
most aggressively. 

With a continued strong trend to- 
ward the use of their services by a 
large number of companies who have 
never sold through them before, food 
brokers throughout the country are 
operating at record levels, with larger 
staffs. In the year ahead they expect 
to exceed the volume of sales recorded 
in 1949. Like other businessmen, it is 
expected that their net returns will not 
keep pace with their gross sales be- 
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MARKET NEWS 


cause of the increasing cost of doing 
business.” 


FROM WHERE WE SIT — From 
where we sit the most important 1950 
considerations marketwise, not necessar- 
ily in order, and depending on individual 
and area circumstances, are: 1—The new 
wage and hour law effective January 25, 
1950. 2—Continued small purchase or- 
ders. 38—The tendency to eliminate the 


‘small canner label. 4—Increasing com- 


petition of frozen and fresh foods. 5— 
High freight rates. Most any observer 
could write a book on any one of these 
subjects. In a nutshell, your reporter 
would try to sum them up as follows: 


WAGE & HOUR—The canner who 
doesn’t use every device and means at 
his disposal to substitute mechanical 
equipment for hand labor will find his 
1950 costs will exceed the price at which 
canned foods will move in maximum 
quantities. Look over those plants now 
—a conveyor here, a conveyor there, 
medern high speed equipment substituted 
for slow worn out machinery may be the 
answer. This is the year to modernize. 

Study when and how most of your 
labor is being used. Does your help spend 
a lot of time culling and working poor 
quality raw products. If you don’t buy 
on grade, they probably do. Notify your 
growers now that you will buy on grade. 
Make the premium for quality high. It’s 
worth it. Sell fancies instead of just 
tomatoes or peas or corn or peaches. 

By the same token don’t overlook the 
inflationary effect of the Wage & Hour 
Law. It will be great. The lower brack- 
ets, the large buyers of canned foods, 
will have fatter pocket books—to-buy- 
canned-foods. 


SMALL ORDERS—Count on this con- 
tinuing. But count on Senator Gillette’s 
committee doing something about it. You 
might do something about this yourself. 
(See Editorial) The wholesaler is trying 
to handle too many items with too little 
capital for maximum efficiency. Maybe 
they’ll break down into more specialized 
units handling those specialties in vol- 
ume. Maybe you might consider a co- 
operative warehouse with other non-com- 
petitive grocery or household manufac- 
turers provided, of course, you are well 
established in a market. A Roadside 
Stand would be better than the present 
setup. An item can’t possibly be sold 
unless it’s offered to someone. 


CANNERS LABEL — Small canners 
will have to get off their fannies and 
exercise leg muscles if they would pre- 
serve this birthright. They’ll have to de- 
cide what markets they want, work them 
hard, gradually one at a time at-the- 
retail-level, supported by local advertis- 
ing. The Broker is the man to do the 
bulk of this if he and his principal would 
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stay in business. Get behind the Broker F 
and keep behind him. 4 

Under this head comes the necessary fF 
support and tie-in with the Can Manu. f 
facturers Institute, Corn, Pea, Cherry, f 
Kraut, Peach, Citrus and other mer. > 
chandising group effort. Sell your label f. 
for a mess of pottage and you’re a hired f 
hand. 


COMPETITION — Face the facts—f 
show us a grocery store without an at-|_ 
tractive display of well kept fresh vege. > 
tables and we’ll show you one not getting 
much traffic. How many times has your 
own wife mentioned that she doesn’t shop 
here or there because their fresh vege- 
tables aren’t up to par? Under the Re. 
search and Marketing Act, the govern- 
ment is running schools to teach retailers 
how to display and handle fresh vege. 
tables to better advantage. Tomato, Beet, 
Carrot and Spinach Canners stand tof 
suffer the most direct competition while} 
all canners feel the squeeze indirectly. 

The frozen foods industry is preparing} 
for a big production and sales increase 
in 1950. In the institutional sizes, the 
distribution of frozen strawberries, cher- 
ries peaches and lima beans already ex. 
ceed that of the canned product. About 
half as many frozen peas are sold inf 
institutional sizes. In the consumer sizes > 
frozen strawberries of course, exceed its 
canned counterpart. Next in popularity, 
excepting Citrus which promises to ex- 
ceed the canned pack in 1950, is frozen 
Lima Beans. In 1948 Frozen Limas 
equaled 68 per cent of the canned prod-> 
uct and the percentage is rapidly grow- 
ing. Peas amounted to 12 per cent inf 
1948, 

Freezers have been handicapped with 
high costs. They’re bending every effort 
to lick that one now. There are millions} 
more store and home freezers in use 
today compared to a year ago. Activity 
such as outlined under “canners label” 
above plus strict adherence to quality) 
standards will help meet this competi-| 
tion. 


FREIGHT RATES—At present there} 
seems little possibility that these will bef 
lowered to any appreciable extent) 
Choose markets near home; work then[ 
hard and long. Larger shipments wil 
help—if you can get them. Canners will 
undoubtedly get more and more into the 
trucking business. 


PRICE — Price is relative —to cos) 
sometimes, not too often these days—t) 
supply, sometimes, note corn and thelf 
note tomatoes, peaches, cocktail—all lov, 
only one in plentiful supply. To quality-P 
yes, most of the time—note the sprea/ 
between extra standard and fancy price 
on most items today. Yes, it will pay "fF 
pack quality in 1950 and in 2050. ; 


INDIVIDUAL COMMODITIES- 
What is crystal gazing for? To serv 
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as a guide to measure your 1950 pack? 
No. You know the stock position of all 
items. This publication gives them to 
you regularly as soon as issued by NCA 
and the government. Measure your pack 
with your 1950-51 sales expectations 
based on the amount of effort you expect 
to put behind your sales. If you don’t 
intend to exert yourself on sales, don’t 
pack. 

Get ready for some good business right 
after the first of the year. 


NEW YORK MARKET 


Citrus Only Feature In Uneventful Market— 
Price Outlook On Tomatoes Good—Small 
Fill-in Orders Of Corn — Buyers Are Ex- 
pected Back Early On Peas And Spinach— 
Buyers Evaluating Fruit Price Reductions— 
Sardine Prices Well Maintained—Tuna 
Stabilized Somewhat—R. P. Debate. 


By “New York Stater” 


New York, Dec. 23, 1949 


THE SITUATION—Another upsurge 
in Florida citrus prices featured an 
otherwise uneventful canned foods mar- 


ket here this week. With the Christmas 
holidays at hand, Hudson Street has 
taken on a festive atmosphere, and busi- 
ness is being shoved aside temporarily. 


THE OUTLOOK — Replacement buy- 
ing has been rather limited during re- 
cent weeks, and with year-end stock- 
taking scheduled for next week, this 
situation is expected to continue. It is 
believed, however, that the year-end in- 
ventories will disclose numerous “holes” 
in stocks that will require plugging dur- 
ing January. Hence, many in the trade 
are inclined to look for a fairly brisk 
trading tempo during the January At- 
lantie City conventions. 


TOMATOES—tThe market was rather 
uneventful during the week, insofar as 
both trading and price changes were con- 
cerned. A little fill-in business was re- 
ported on 2s, which held unchanged in 
price. Canners are not believed to be 
carrying exceptionally heavy stocks into 
the coming year. Thus, the price out- 
look at the moment is far from weak. 


CORN—A little business in fancy for 
shipment after the turn of the year is 
reported to have been put through on 
the basis of recently reduced prices, but 
buyers generally have continued to hold 
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off the market. Standards and extra 
standards are likewise without change. 


PEAS—While the market on this item 
witnessed no activity locally during the 
week, buyers are expected back into the 
market during the coming month to cover 
on their expected requirements for the 
first quarter of the new year. 


SPINACH—Distributors are believed 
to be carrying only limited supplies into 
the new year. The southern market con- 
tinues on a steady basis, and the situa- 
tion on the coast is likewise unchanged 
with canners offering fancy 2s at $1.30, 
2%s at $1.60 and 10s at $5.25, all f.o.b. 
canneries. 


CITRUS—The market in Florida took 
another turn for the better this week as 
canners are operating on a more expen- 
sive raw stock. Fancy orange juice is 
now generally held at a minimum of 
$1.20 for 2s and $2.75 for 46-ounce, with 
grapefruit juice listing at $1.40 and 
$3.25 and blends at $1.30 and $3.00, all 
f.o.b. canneries. Grapefruit segments 
have also moved upward slightly, with 
fancy 2s now commanding $2.00. Texas 
canners are quoting grapefruit juice 
above the Florida basis, with 2s listing at 
$1.45 and $3.35. California canners how- 
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ever, have lowered their price views in an 
effort to compete with Florida on orange 
juice, and currently are offering fancy 
2s for prompt shipment at $1.35 and 46- 
ounce at $3.00. 


OTHER FRUITS—Buyers continue to 
remain on the sidelines to evaluate the 
effect upon other canners of the price 
reductions recently made effective on 
peaches and cocktail by two of the larg- 
est canners of nationally - advertised 
brands. It is indicated here that buyers 
expect the situation to clarify by the 
time canners’ sales departments start ar- 
riving at Atlantic City for the conven- 
tions, and it is expected that much of the 
early-season canned fruit business will 
be decided upon at that time. 


SALMON — Reports from the North- 
west note no change in the salmon situa- 
tion this week. Reds continue to show a 
steady to strong undertone, and pinks 
are now relatively stable after the price 
pyrotechnics which characterized this 
market earlier in the season. Buyers 
are fairly well covered on immediate 
salmon needs, and with the season of 
heaviest consumption still some months 
off are not interested in making substan- 
tial additional commitments at this time. 


SARDINES—The market position con- 
tinued to hold the strength which de- 
veloped a few weeks back, and prices 
are well maintained both in Maine and 
on the Pacific Coast. There has been 
little buying activity during the week, 
but distributors are expected to check 
up on their sardine position as soon as 
the year-end chores are out of the way. 


TUNA—While imported continues to 
disturb domestic canners, the market 
situation on the domestic product has 
stabilized somewhat as a result of the 
over-all move toward readjustment of 
production schedules. Buyers, however, 
continue to limit their purchases to im- 
mediate requirements. 


PLAN R-P DEBATE — Considerable 
interest has developed in trade circles 
here over a scheduled debate on the 
Robinson-Patman Act which will be one 
of the features of the annual meeting 
of the National American Wholesale 
Grocers’ Association in Atlantic City 
next month. The debate will center on 
the current brokerage clause of the Pat- 
man Act, and is designed to develop the 
views of the wholesale grocery trade 
over the value and effectiveness of this 
highly - controversial provision of the 
statute. A measure to modify the brok- 
erage clause, it will be recalled, is now 
before the Senate and probably will come 
up for consideration when Congress re- 
convenes. 


HOME STYLE BUYS GLF 


The Home Style Company, Waterloo, 
New York, has bought the GLF Water- 
loo plant and will use it for processing 
purposes in 1950. 
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CHICAGO MARKET 


Business At Standstill—Talk Of Peach And 
Cocktail Prices—Corn Soft—Peas Stable— 
Cranberry Sauce Movement Satisfactory— 
Some Business On Ozark Spinach— 
Tomatoes Quiet. 


By “Midwest” 


Chicago, IIll., Dec. 22, 1949 


THE MARKET—Business this week, 
of course, is practically at a dead stand- 
still so far as the regular line of canned 
goods goes. It is normal at this particu- 
lar time that very little, if any, new busi- 
ness should be going through as buyers 
are completely taken up with last minute 
holiday business and preparation for 
their year-end inventory. There is some 
activity along the lines of setting up 
shipments against contracts for the first 
part of January, but it is not believed 
that this is extremely heavy in view of 
the fact that deferred shipment contracts 
were held pretty much to a minimum by 
buyers this year. 


CALIFORNIA FRUITS—The market 
continues rather quiet on California 
fruits this week. There has been of 
course a good deal of talk about peaches 
and fruit cocktail since the action of the 
large advertised brands a week or ten 
days ago in reducing their prices. This 
action was immediately followed by prac- 
tically all the independent canners, but, 
so far as can be determined, the drastic 
price reductions have not developed any 
extra volume of business. Prices remain 
unchanged from those given previously 
on these items. Apricots are becoming 
reasonably hard to find, depending on 
what particular items the buyer is look- 
ing for. 


CORN—The corn market continues ex- 
tremely soft, with most business being 
done on a strictly negotiation basis. No. 
2 fancy cream style corn is reportedly 
offered at prices as low as $1.25 f.o.b. 
Wisconsin factory, and No. 2 whole ker- 
nel style at $1.35. However, as said be- 
fore, each deal that is made on corn, is a 
matter of negotiation and it is pretty 
hard to put a finger on a firm general 
market level. So far as No. 10 corn is 
concerned, strictly fancy top quality 
whole kernel corn is being sold currently 
at $7.50 f.o.b. Wisconsin factory, with 
some reports of offerings at $7.00, and 
reportedly very good quality extra stand- 
ard whole kernel has been sold at $6.25 
f.o.b. factory. 


PEAS —The pea market continues 
rather quiet, with prices holding reason- 
ably stable. Cheap peas in No. 2 tins 
are quite thoroughly cleaned up, with a 
few standard 3 Alaskas reportedly avail- 
able at around $1.10 f.o.b. factory. No. 2 
extra standard 3 Alaskas of good quality 
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have been sold here recently for $1.25 
f.o.b. factory. 


APPLE SAUCE—The apple sauce 
market remains reasonably quiet and 
prices are holding at about the same 
level as they have maintained for some 
time now. No. 2 fancy sauce from the 
East is generally quoted at $1.25 f.o.b. 
factory, with No. 2 C grade, or extra 
standard, being offered at from $1.10 to 
$1.15 f.o.b. factory. 303 C grade are re- 
ported to have been purchased at prices 
ranging from $1.00 to $1.05 f.o.b. fac- 
tory. The movement has been satisfac- 
tory, although it is down some from the 
very high volume maintained for the 
first couple of months of the season. 


CRANBERRY SAUCE —The move- 
ment of cranberry sauce has continued 
satisfactory and the heavy shipments are 
pretty much completed now for the holi- 
days. Movement has been rather good, 
and the price level has maintained itself 
quite well at about $1.50 for the adver- 
tised brands and from $1.20 to $1.25 
f.o.b. factory for private label goods of 
strictly fancy quality. 


OZARK AREA PRODUCTS — There 
is some business being done on spinach, 
although the volume is not large, with 
prices on No. 2 fancy spinach holding at 
$1.10 to $1.15, with No. 2% fancy at 
$1.45 and No. 10 at $5.00 to $5.25 f.o.b. 
factory. No. 1 fancy spinach is being 
sold at 80 cents f.o.b. factory. No. 2 
fancy turnip and mustard greens con- 
tinue to sell for 85 cents factory, while 
No. 2 fresh blackeyes are generally go- 
ing at about $1.15 factory, with 300’s at 
95 cents. No. 2 standard cut green beans 
in this area are quoted at around $1.10 
f.o.b. factory, while blackberries are in 
limited supply, with the prices ranging 
around $1.70 to $1.75. 


TOMATOES—The tomato market con- 
tinues rather quiet, with No. 2 extra 
standard quoted at around $1.35 and 
standard around $1.25. 46 oz. tomato 
juice is maintaining its price level at 
from $2.15 to $2.25 f.o.b. factory, with 
other offerings of varying quality down 
to $1.95 factory. No. 10 extra standard 
tomatoes continue to sell at $7.00 f.o.b. 
factory for top quality. 


CALIFORNIA MARKET 


Shipments To Roll Early In Year—Citrus 
Crop Larger Than Last Year—Dry Bean De- 
mand Light—Cleanup Of Asparagus Assured 
—Weakness In Tomatoes—New Size No- 
menclature Needed For Olives—Further Re- 
ductions In Fruits Unlikely — Fish Quiet. 


By “Berkeley” 


Berkeley, Calif., Dec. 22, 1949 


THE SITUATION—Business has kept 
up rather better than usual during the 
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holiday season, according to reports from 
various sectors of the trade, with a lot 
of canned foods to be rolling to distribut- 
ing centers early in the year. Lower 
prices on most items, with heavy con- 
suming demand, are factors contributing 
to the showing. Stocks seem better bal- 
anced than a year ago, with no items in 
an especially top-heavy condition. Neither 
are there scarcities of any special mo- 
ment. 


CITRUS—The California citrus fruit 
report as of December 1, brought out re- 
cently by the California Crop Reporting 
Service, indicates that the orange pro- 
duction for 1949-50 is about 12 per cent 
more than the last crop, but less than 
other recent years. The 1948-49 crop was 
reduced by the cold weather of last Janu- 
ary. Harvesting of naval oranges is un- 
der way. The new crop of grapefruit 
promises to be slightly larger than a 
year ago, with the lemon crop about 20 
per cent larger. The total orange crop 
for 1949-50 is expected to be about 41,- 
500,000 boxes, against 36,910,000 for the 
previous season, with that of grapefruit 
estimated at 2,450,000, against 2,104,000 
for 1948-49. 


DRY BEANS—The demand for Cali- 
fornia dry beans has been rather light of 


late, with canners and dealers waiting 
until after the holidays and year-end in- 
ventories to make any sizeable purchases. 
Stocks in California warehouses de- 
creased 358,162 bags during November 
but at December 1 were the largest for 
any corresponding date since 1940, 
amounting to 4,392,324 bags. Stocks of 
standard Limas were reported as 1,192,- 
630 bags, baby Limas 1,314,239 bags and 
small whites 689,410, these being the 
varieties in which canners are especially 
interested. 


ASPARAGUS — Asparagus has been 
moving off in a manner highly pleasing 
to sizes and grades. Of late, retailers 
have reported an increased demand for 
Colossal and Mammoth, but this is at- 
tributed to consumer preparations for 
the holidays. It will be about two months 
before new crop asparagus will com- 
mence moving into the market and more 
than three months before new pack will 
be available, so a good cleanup of the old 
pack seems assured. Acreage has been 
slowly increasing in recent years and in 
1950 about 70,518 acres should be in 
bearing, with larger crops in sight for 
several years. The canning industry 
cares for about 75 per cent of the crop, 
as a rule. Prices on the canned product 
continue steady without change. 


TOMATOES—The tomato market is 
not especially firm, with standards sell- 
ing largely at the lower quotations in 
the list. Prices remain without change, 
with some sales of late reported at $1.50 
for No. 2% standards. Fancy in this 
size is moving at $2.00, with featured 
brands commanding $2.25. 


OLIVES — The canning of olives is 
progressing at a lively pace, with can- 
ners generally confining operations to 
sales as they are made. There is a 
marked demand for the larger sizes and 
these could be sold out quickly if assort- 
ments were not insisted upon in accept- 
ing business. More and more the trade 
is becoming convinced that a new system 
of olive grading is needed. An outstand- 
ing canner says that there is scarcely a 
week that a letter is not received from a 
consumer protesting grade nomenclature. 
Most of the complaints are to the effect 
that a purchase has been made of Large 
or Extra Large olives in the belief that 
the fruit would be the largest to be had. 
Instead, they find that these are really 
the smaller olives and that there are no 
less than five sizes of olives larger than 
Extra Large. At least one large canner 
is grouping sizes and is giving them new 
names in order to make it possible for 
the retail trade to carry smaller stocks 
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successfully. Some feel that Small, 
Medium and Large could about fill the 
bill from the standpoint of names. 


FRUITS — The trade here seems to 
feel that canned fruit prices are quite 
well stabilized and that any further re- 
ductions are unlikely. In fact, pears and 
apricots are being held at slightly higher 
prices by some. The recent reductions 
on peach and fruit cocktail prices have 
caused little reaction so far, but added 
business is expected after the first of the 
year. Some of the local chains and super- 
markets made reductions immediately on 
some of the advertised brands. Fancy 
halves cling peaches are now offered at 
$2.00-$2.15 for No. 2%s, choice, $1.90- 
$2.10 and standards, $1.80. Many can- 
ners offer sliced at the same prices. 
There has been quite a call from some 
quarters for choice No. 10 pears at $9.40. 


FISH—The canned fish market con- 
tinues rather quiet, but prices are more 
stable again. The catch of sardines to 
date is almost double that of a year 
earlier and the canned pack is about 
1,000,000 cases larger. For the season 


to December 4, the pack was 2,918,002 
cases, against 1,990,914 a year earlier. 
There has been an improved call of late 


for 9-0z. oblong size, with some sales at 
$6.00 a case. 


Routine sales are being 


made of salmon, with pinks generally 
commanding $16.00 a case for No. 1 talls. 
The strike of sardine fishermen out of 
San Pedro has come to an end and land- 
ings there will likely be larger. 


CALIFORNIA PACKING 
CORPORATION HEAD REVIEWS 
1949 SEASON 


Roy L. Pratt, president of the Cali- 
fornia Packing Corporation, San Fran- 
cisco, California, has taken the stock- 
holders of this company into his confi- 
dence, now that most operating divisions 
have completed their 1949 packs of fruits 
and vegetables, and has made a report to 
them on how the season compares with 
recent years, how the industry stands as 
to available canned foods supplies and 
current price trends on products bearing 
the firm’s featured label. 


In California, a satisfactory season 
was had on fruits, asparagus, tomatoes 
and tomato products, although total out- 
put of most major items with the excep- 
tion of peaches and asparagus will prob- 
ably fall short of 1948 figures. Cling 
peaches are a larger pack than last year, 
but fruit cocktail is less. California- 
packed tomatoes and tomato products 
will be under 1948 totals. The output of 
sardines is ahead of that of last year to 


a corresponding date, despite early sea- 
son delays. 

The new Eastern Division at Swedes. 
boro, N. J. handled a slightly larger ton- 
nage of tomatoes than last year and also 
made a small pack of green asparagus, 
Preparations have been made for making 
a pack of prune juice and stewed prunes 
in glass. 

The pineapple and pineapple juice 
pack in the Hawaiian Islands up to the 
end of October compared favorably with 
that of the previous season. The water- 
front strike in Honolulu resulted in a 
serious loss by tying up goods in Hono- 
lulu warehouses. 

The Midwest Division had a satisfac- 
tory season as regards corn, but the pack 
of peas was not up to expectations, owing 
to delays in completing an important 
plant. 

Most vegetable packs were well ahead 
of those of 1948 in the Mountain States 
Division, with increases in tomatoes and 
tomato products, corn and peas. 

The Northwestern Division enjoyed an 
especially fine pear season, the cherry 
pack was up, green beans showed about 
a 75 per cent increase over last year, 
but berry packs were off. The pack of 
Golden Bantam corn was about the same 
as in 1948 and was of exceptionally fine 
quality. 

In the Southwest Division, centering 
at Crystal City, Texas, there was a note- 
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worthy increase in the 1948-49 spinach 
pack, compared with the previous crop 
year. The prospects are for a larger 
green bean pack this fall as compared to 
last year. 

Stockholders were presented with a 
table showing the estimated supplies of 
major canned fruits and _ vegetables 
available for the 1949-50 crop year and 
for three preceding crop years. This in- 
dicates that supplies of canned peaches 
for the 1949 year are 6 per cent larger 
than this for 1948, pears 23 per cent 
larger, pineapple 17 per cent larger, 
apricots 30 per cent smaller, and fruit 
cocktail, including fruits for salad and 
mixed fruits, 12 per cent smaller. Sup- 
plies of canned corn are 8 per cent 
larger, stringless beans 14 per cent 
larger and tomatoes 14 per cent larger, 
with peas 11 per cent smaller. 


Prices, on the other hand, have largely 
turned downward. Opening prices on Del 
Monte pack for 1949, compared with 
those for 1948, were down 5 per cent on 
apricot halves, 23 per cent on Royal 
Anne cherries, 20 per cent on fruit cock- 
tail, 18 per cent on cling peaches and 32 
per cent on pears. Sliced pineapple was 
without change. On vegetables the situa- 
tion was a little different. Asparagus 
prices were up 5 per cent, green beans up 


12 per cent and peas up 4 per cent, while 
cream style corn was down 5 per cent, 
tomatoes down 7 per cent and tomato 
catsup down 22 per cent. 

“On the whole, it appears that total 
available supplies of all major canned 
fruits will be slightly more than in 
1948”, said Mr. Pratt, “while total sup- 
plies of major vegetables will be slightly 
less, although individual items may vary 
considerably. 

“Much more significant to our business 
right now is the marked downward price 
trend which is apparent in most of our 
major fruit and vegetable items. The 
figures in the price table speak for them- 
selves. They show clearly that a marked 
increase in case sales of our products 
will be necessary if we are to equal 
1948’s total dollar sales of $169,191,378. 


“Meanwhile we are going full steam 
ahead with an increased advertising and 
sales promotion program for 1949-50 to 
help maintain the large sales volume 
upon which satisfactory earnings and 
continued growth are depéndent.” 


HEADS REPS’ GROUP 


Arnold H. Hirt, food brokers, has been 
elected president of the Cleveland Asso- 
ciated Grocery Manufacturers’ Represen- 
tatives for 1950. 


DISTRIBUTORS NEWS 


SERGEANT & NICHOLOY 
HEADQUARTERS 


Sergeant & Nicholoy, Inc., Milwaukee 
food brokers, will be represented at the 
National Food Brokers Convention in 
Atlantic City -by Charles Engel and 
Robert Engel who will make their head- 
quarters in Room 567 Haddon Hall Jan- 
uary 22 to 25. 


SYRACUSE BROKERS ELECT 


At the recent meeting of the Syracuse 
Food Brokers Association the following 
officers were elected: Edward S. Metz, 
E. S. Metz Company, President; Irving 
W. Myers, Whitcomb & Company, Vice- 
President; James F. Spencer, Sun Brok- 
erage Company, Secretary; and Arthur 
L. Meaker, Treasurer. These officers 
with Kenneth M. Stewart of H. H. Goslee 
Company, comprise the Board of Direc- 
tors. 


HEADS PA. GROUP 


Donald D. Tretheway, of the Donald 
D. Tretheway Co., Wilkes-Barre, Pa., has 
been elected president of the Eastern 
Pennsylvania Food Brokers’ Association 
for 1950. 


CALENDAR OF EVENTS 


JANUARY 18-20, 1950—Annual Win- 
ter Meeting, National Macaroni Manu- 


_ facturers Association, Hotel Flamingo, 
_ Miami Beach, Fla. 


JANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
Association, National Canners Associa- 
tion, Canning Machinery & Supplies As- 


sociation, Atlantic City, N. J 


JANUARY 22-27, 1950—Annual Con- 


_ vention, National Food Brokers Associa- 


tion, Atlantic City, N. J. 
JANUARY 26 - 27, 1950 — Annual 


Meeting, National Preservers Associa- 
_ tion, Marlborough-Blenheim Hotel, At- 
lantie City, N. J. 


JANUARY 27, 1950 — Mid-Winter 


' Meeting, National Pickle Packers Asso- 
ciation, 
N. ¥. 


Roosevelt Hotel, New York, 


JANUARY 27-30, 1950 — Annual Ex- 


hibit, Canning Machinery & Supplies As- 
Sociation, Atlantic City, N. J. 


JANUARY 27-31, 1950—Annual Con- 
National American Wholesale 
Grocers Association, Ambassador Hotel, 


Atlantic City, N. J. 


JANUARY 28-31, 1950—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 
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JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


JANUARY 26-27, 1950—Annual Meet- 
ing, National Preservers Association, At- 
lantic City, N. J. 


JANUARY 31-FEBRUARY 3, 1950— 
Annual Convention, Frozen Food Indus- 
try, Congress Hotel, Chicago, Il. 


FEBRUARY 6-15, 1950—Canners and 
Frozen Food Packers School, Oregon 
State College, Corvallis, Ore. 


FEBRUARY 138-14, 1950 — Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 15-17, 1950—Annual In- 
diana Canners & Fieldmen’s School, Pur- 
due University, Union Building, Lafay- 
ette, Ind. 


FEBRUARY 16-17, 1950—3rd Annual 
Short Course for Canners’ Field Men, 
University of Minnesota and Minnesota 
Canners Association, Radisson Hotel, 
Minneapolis, Minn. 


FEBRUARY 9-10, 1950—42nd Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


1949 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
of California, Fairmont Hotel, San Fran- 
cisco, Calif. | 

MARCH 10-11, 1950—Annual Meeting, 
Utah Canners Association, Hotel Utah, 
Salt Lake City, Utah. 

MARCH 12-14, 1950— Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


MARCH 138-24, 1950— Short Course 
for Cannery Fieldmen, Wisconsin Can- 
ners Association, University of Wiscon- 
sin, Madison, Wis. 

MARCH 15-17, 1950 — Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 

MARCH 20-21, 1950— Annual Meet- 
ing, Canners League of California, Santa 
Barbara, Calif. 


MARCH 23-24, 1950—Annual Meet- 
ing, Canners League of California, Bilt- 
more Hotel, Santa Barbara, Calif. 

MAY 7-10, 1950—40th Annual Con- 
vention, Flavoring Extract Manufactur- 
ers Association of America, Traymore 
Hotel, Atlantic City, N. J. 

MAY 21-24, 1950—Annual Convention, 
American Spice Trade Association, 
Shawnee Inn, Shawnee-on-the-Delaware, 
Pa. 

MAY 24-26, 1950— Annual Meeting, 
Central Atlantic States Association of 
Food & Drug Officials, Chalfont Hotel, 
Atlantic City, N. J. 

JUNE 29-JULY 1, 1950 — Midyear 
Meeting, Grocery Manufacturers of 
America, Greenbrier Hotel, White Sul- 
phur Springs, W. Va. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
BEANS, StTRINGLESS, GREEN 
MARYLAND 
Fey., Fr. Sliced, No. 2..........1.55-1.60 
No. 303 1.35 
No. 10 7.25-7.50 
Ex. Std., Cut, No. 2..............1.30-1.40 
No. 10 6.50-7.00 
Std., No. 2 1.10-1.15 
No. 10 6.00 
N. Y., Fey., Cut gr., 4 sv., 
No. 2 1.75 
No. 10 8.75 
No. 10 7.00 
No. 10 8.75 
Fey., Cut Wax, 4 sv., No. 2....... 1.65 
No. 10 8.25 
Ex. Std., Cut, 5 sv., No. 2........ 1.35 
No. 10 6.75 
WISCONSIN 
No. 2, Fey., Cut, Gr., 2 8V......0000 2.15 
4 sv. 1.65 
5 sv. 1.30-1.35 
Std., Cut, 5 sv. 1.25 
No. 10, Fey., Cut, 2-3 sv... 9.50 
Ex. Std., 5 sv. 7.50 
Std., 5 sv. 6.25 
OzaRKS 
1.05-1.15 
Ex. Std., Cut No. 2 ......c000 1.25-1.30 
TEXAS 
No. 2 
No. 10 5.50 
No. 2, Fey., Wh., 1, 2, 
3, SV. 2.00-2.10 
No. 10, Fey., Cut, 1, 2, 8 sVeccses 8.00 
Ex. Std., 4 sv. 6.50 
Ex. Std., Wh., 4 sv. ............8.00-8.50 
BEANS, LIMA 
Md., No. 1, 80% gr.... +1.30-1.85 
No. 303, 60 to 80% ar.....1.380-1.45 
10.00-10.50 
Wis., No. 308, Tiny gr. ............ 2.65 
Small 2.30 
Medium 2.00 
No. 2, Tiny gr. 2.85 
Small 2.55 
Medium 2.10 
Texas, Fr., Gr. & Wh., No. 2....1.75 
West Coast, Gr., No. 303....2.85-2.45 
No. 2 2.45-2.60 
No. 10 12.50-13.50 
809% Gr., No. 808 2.15-2.35 
No. 2 2.25-2.50 
No. 10 11.50-12.50 
BEETS 
East, Fey., Cut, No. 2......... 1.05-1.15 
No. 10 5.00-5.50 
Mid-west, Fey., Cut, No. 2..1.00-1.05 
No. 10 4.25-4.50 
1.15-1.20 
No. 10 5.25 


Fey., Wh., 8/0, No. 
Texas, Fey., Diced, No. 10 .. ...4.75 


Whole, No. 10, 60-70 Ct... 6.00 
CARROTS 
M., No. 2, Diced 1.00-1.10 
No. 10 4.75-5.00 
No. 10 4.50 
Wis., Nos. Db -75- .85 
No. 10 4.50 
Texas, Fey., Diced, No. 2 .......... -95 
Fey., No. 10 4.50 
CORN 
MIDWEST 
Fey., W.K., Gold., No. 2......1.35-1.45 
No. 1 1.00-1.05 
No. 303 1.15-1.25 
No. 10 7.50-8.00 
Ex. Std., 12 oz. 1.00-1.10 


BOB: -95-1.00 
No. 2 1,10-1.20 


No. 10 6.40-6.50 
Std., No. 2 1.00 
5.75-6.00 
Fey., C.S., Gold., No. 2........1.85-1.45 

No. 1 

No. 303 BO 

No. 10 7.50 

-95-1.00 

No. 2 1.10-1.20 

No. 10 6.00-6.25 
Std., No. 2 .... «-1.00-1.10 

No. 10 5.75 
EAST 
Fey., W.K., Gold., No. 2......1.35-1.40 

No. 303 1.20-1.35 

No .10 7.50 

No. 303 1.00-1.10 

No. 10 6.50-6.75 
1.00-1.05 
Fey., C.S., Gold., No. 2........1.30-1.40 

No. 303 1.20-1.25 

No. 10 7.00-7.50 
© -80- .85 

95-1.05 

No. 2 1.05-1.15 

No. 10 6.50-7.00 
Bek. -75- .80 

BOB. -90- .95 

No. 2 -95-1.00 

No. 10 6.25 

PEAS 
MARYLAND, ALASKAS 
1.75 


No. 10 5.75-6.25 
Std., Ungraded, No. 2 on... 1.00 
No. 10 6.50 
MARYLAND, SWEET 
No. 303, Fey., Ungraded...........++ 1.30 
Ex. Std. 1.20 
Std. 1.00 
No. 2, Std., Ungraded............000+ 1.10 
No. 2, Ex. Std., Ungraded.. 
Ex Std., 3 sv., No. 10 
4 sv. 
5 sv. 
7.00-7.25 


No. 10, Std., Ungraded........6.25-6.60 


New York, SWEETS 


2 B Wes. 2.25 
3 sv. 1.75-1.85 
No. 10 9.00-9.25 
1.55-1.70 
No. 10 8.50 
5 sv. 1.40-1.50 
1.50-1.65 

No. 10 8.00 
4 sv. 1.30 
No. 10 7.50 
5 sv. 1.20 
No. 10 7.00 

Mipwest ALASKAS 

No. 308, Fey., 3 SV. 1,25-1.30 

No. 303, Ex. Std., 3 sv......... 1.15-1.20 
.0714-1.1214 
5 sv. 1.05 

No. 2, Fey., 1 sv. 2.50-2.60 
2 sv. 2.30-2.35 
3 sv. 1.60-1.65 

No. 2, Ex. Std., 3 Sv. coco 1.25-1.35 
4 sv. 1.10-1.15 

3 sv. 1.10-1.15 
4 sv. 

No. 10, Fey., 3 sv. ...... 

No. 10, Ex. Std., 2 sv. F 
3 sv. 7.25-7.50 

DEO. 10, BV 6.00 


CANNED FOOD PRICES — 


Mipwest SWEETS 


2.50 
No. 2 1.65 
5 sv. 1.35 
Ungraded 1.55 
1.15 
No. 308, Ex. 3 SV. 1.15 
4 sv. 1.10 
5 sv. 1.60 
No, 2, Ex. Std., Ungraded.......... 1.40 
No. 10, Ex. Std., 5 sv. ..5.75-6.00 
4 sv. 1.10 
NorTHWEST 
Sweets, Fey., No. 2, 3 sv.....1.75-1.80 
4 sv. 1.50-1.55 
POTATOES, Sweet 
Md., Fey., Sy., No. 3, Sq.....1.85-2.00 
No. 24% 2.00-2.25 
No. 10 7.25-8.00 
No. 10 6.25-7.00 
Texas, Fey., Sy., No. 2...ccccccseee 1.70 
No. 2% 1.95 
No. 10 7.75 
SAUERKRAUT 
No. 10 3.90 
Midwest, Fey., No. 2%........ 1.05-1.15 
No. 10 3.50-3.70 
SPINACH 
Balto., Fey., No. 1.25-1.40 
No. 2% 1.60-1.75 
No, 10 5.25-6.50 
No. 2% 1.60 
No. 10 5.25 
No. 2% 1.45-1.50 
No. 10 5.15-5.25 
TOMATOES 
Tri-States, Std., No. 1......... -70- .75 
No. 2 1.10-1.20 
5.75-6.00 


No. 2 1.25-1.35 
No. 2% 1.75-1.95 
6.25-6.75 


Midwest, Fey., No. 2.00 
No. 2% 2.00-2.25 
No. 10 7.00-7.25 
No. 2% 2.00 
No. 10 6.50-7.00 
1.40-1.60 
Std., No. 2 1.25 
Ozarks, Sid., No. 2 ..... és 


Texas, Ex. Std., No. 1 
No. 303 


No. 2 
Na. 10 
Std., No. 2 1.17% 
No. 2% 2.00-2.25 
No. 10 8.00-8.25 
No. 2 1.30 
No. 2% 1.55-1.60 
No. 10 6.25-6.50 
TOMATO CATSUP 
Md., Fey., 14 oz. ...... 1.50-1.60 
N. Y., Fey., 14 oz. ... 1,451.50 
Mid-West, 14 02., 1.45-1.50 
Ex. Std. 1.30-1.35 
FRUITS 
APPLES 
Withdrawn 
Pa., No. 2 1.421% 
Withdrawn 
APPLE SAUCE 
N. Y., Pa., Va., MIDwEest 
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No, 2 1.25-1.35 


No. 10 5.50-6.00 
Ex. Std, NO. 2 1.10-1.15 
Calif., Fey., No. 303 ..........1.15-1,25 

No. 2 1.224%-1.40 

APRICOTS 
Halves, Fey., No. 2.50-2.70 

No. 10 9.50 
Choice, No, 2.35-2.65 

No. 10 8.50-8.75 

No. 10 7.00-7.15 
Fey., No. 2%, Wh. Peeled.......... 2.70 
Ch., No. 2%, Wh. Peeled.......... 2.50 


FRUIT COCKTAIL 


No. 2% 2.95 
No. 10 
Choice, No. 1 
No 2% 2.8214,-2.85 
No. 10 10.20 
PEACHES 


Calif. Y.C., Fey., No. 2%%....2.00-2,15 
No. 10 8.25-8.40 
7.50-7.70 


6.70-6,85 
PEARS 


Calif. Bart., Fey., No. 2%..2.85-3.00 
Choice, No. 244 

Std., No. 2% ...... 


JUICES 
CITRUS, BLENDED 


No. 10 

GRAPEFRUIT? 

46 3.25 
6.50 

Texas, Fey., 1.45 

ORANGE 

Fla., No. 2 

Calif., Fey., No. 
3.00 

TOMATO 

¥., Fey., NO. 2 0001.18 
46 oz. 2.25-2.30 
No. 10 4.45-4.65 

Tri-State, No. 2 1.00-1.10 
46 oz. 2.15-2.25 

Mid-West, Fey., 6 02. 57H 
12 oz, 

No. 2 1.05-1.10 

Calif., Fey., No. .021%4-1.07% 
46 oz. 2.25-2.40 
4.15-4.25 

FISH 
OYSTERS 

6% oz. 5.50 
SALMON—PER CASE 

Alaska, Red, No. 1 T.......... Nominal 
15.00 

Med. Red., No. 1 T.......... 20.50-21.00 
12.50 

16.00 
%’s, Flat 10.00 

14's Flat ..8-75-9.00 

16.00-17.00 

SARDINES—PEr 
Maine, 44 Oil Keyless .......... 7.00-7.50 
Calif., 1 Ib. ovals with 
Tomato Sauce 
4.04.25 
SHRIMP 

5 oz., Small 
3.65-8.95 
Large 4.00-4.25 
Jumbo 4,204.45 

TUNA—PER CASE 

Fey., White, 14.56 
Std. 18.50 
Grated 12.50 

Fey., Light meat, 14'S 13.50 
Std. 12.50 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc.. as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


WANTED and FOR SALE 


FOR SALE—A few of the items we offer for immediate sale 
are: Closed Retorts 40” x 72” with perforated baskets; Budgit 
One ton Electric Hoists; Kane 7 HP 100% W.P. Gas Fired 
Boiler; Stainless Steel Juice Extractor 30-40 g.p.m.; Stainless 
Steel 9 Stem Rotary Filler for gallons; Adjustable Labeler for 
gallons and down; 3450 gallon Stainless Tanks and Coils; Ur- 
schel Model “B” Stainless Steel Dicers; Can Casers; Buffalo 
Meat Grinder 20 H.P. Motor, 6000# per hour; and many, many 
more desirable items. Send us your inquiries. The Machinery 
& Equipment Corp., 533 W. Broadway, New York 12,.N. Y. 


FOR SALE—One TUC Whole Kernel Corn Line complete 
with Vacuum Pump and Motor. Good as new. Address: Rox- 
anna Canning Co., Waynesville, Ohio. 


FOR SALE—1 Indiana model “B” E-Z Adjust Pulper, Serial 
No. 14387, 12” flat pulley drive, tight and loose; 1 Indiana Model 
“A” E-Z Adjust Pulper, Serial No. 1525, 14” flat pulley drive, 
tight and loose; 1 FMC Kyler Boxer, Model P, Can Size #2, 
Serial No. MC167; 1 Kyler Boxer, No. 882P, Can Size #303; 
2-60” Grabill Fruit Washers; 1 new Philadelphia Filler 
(Geyer), Serial No. 1682, in original shipping crate, adjustable 
from 4 ounces to gallons, all stainless steel parts. Write: Bow- 
man Apple Products Co., Inc., Mt. Jackson, Va. 


FOR SALE—Select Equipment 2 years old, ready for shipment 
and use, from user to you; 2 Stainless Steel Tanks 750 gals., 
Agitators, Drives and 2 H.P Motors and Kook-More Koils; 2 
Stainless Steel Tanks 500 gals. with Agitators and Motors and 
Kook-More Nickle Koil; 1 Model A Juice Extractor 5 H.P. 
Motor; 1 Indiana Paddle Finisher 3 H.P. Motor, Monel Screen, 
Stainless Steel Hood & Pan, etc. The Machinery & Equipment 
Corp., 533 W. Broadway, New York, N. Y. 


WANTED—MACHINERY 


FOR SALE—2 Mojonnier #90 Stainless Steel Auto. Rotary 
Vacuum Fillers, 14 spout; Rebuilt Wrap Around Labelers for 
#1 to#10 cans; Reconditioned 60 gal. and 80 gal. Stainless 
Clad Jacketed Kettles; 4 Horizontal Retorts; Ayars 8-pocket 
Pea and Bean Fillers for 300 x 407 cans. Perry Equipment 
Corp., 1502 W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—25 foot Can Elevator and approximately 60 feet 
of Cable Can Track complete with motors, stands, ete. Write: 
Dairy Belt Milk Products Co., Spencer, Wis. 

FOR SALE—1 FMC heavy duty 6 pocket Filler, used less 
than one year, like new. Write: Dairy Belt Milk Products Co., 
Spencer, Wis. 


FOR SALE—Complete Tomato Line including 72 place Mer- 
ry-go-round Table with double can track, Haynie Automatic 
Scalder, Juicer, Finisher, Pulper, and all equipment necessary to 
the operation. To be sold only as a unit. 
Ada, Ohio. 

FOR SALE—Various used Electric Motors ranging from 1 

H.P. to 40 H.P. All in good condition and priced for quick sale. 
The J. B. Inderrieden Co., 308 W. Washington St., Chicago 6, III. 
Telephone: Randolph 6-6884. 
FOR SALE—One 30 H.P. Clayton Steam Generator, used five 
weeks, perfect condition. Will take a good liberal discount from 
the original price. Too small for our job. Pie Master Packers, 
98 Center St., Bath, Maine. 

FOR SALE—Seven Wisconsin #100 Retorts; will hold 90 #2 
cans, used only a short time, tested to 25 pounds; original cost 
$43.00, will sell for $25.00 each. Pie Master Packers, 98 Center 
St., Bath, Maine. 
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WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


WANTED—Hansen Hand Pack Filler for 211 diameter can, 
want machine in condition suitable for rebuilding; Blending 
Corn Mixer Food Machinery Fig. 527, capacity 300 gal. Adv. 
49130, The Canning Trade. 


Adams Foods, Inc.,” 


WANTED—Continuous Cooker for No. 10 cans. Adv. 49124, 
The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Modern Canning Plant in Central Eastern 
Shore of Md. Fully equipped to pack 2,000 cases snap beans and 
2,000 cases #2 and 1500 cases #2% tomatoes. New roofs 
throughout. New 200 HP Stoker Boiler recently added to two 
smaller boilers. Excellent raw stock and labor supply. Private 
rail siding. Ample storage space. Adv. 49133, The Canning 
Trade. 


FOR SALE—Tomato Canning Factory; capacity 3,000 cases 
daily; located in Northumberland County, Va. on hard surfaced 
road at head of river; abundance of water, all waste floated 
away. Link Belt Peeling Table; Hayne Scalder; one 125 HP 
Boiler; all in good condition. This is good territory. J. Ww. 
Welch Co., Downings, Va. 


FOR SALE—Two established Single Line Corn Canneries, 
Southern Ohio. Excellent condition. Abundant water and labor. 
Grower relationship the best. Ready market in advantageous 
freight area. Adv. 49136, The Canning Trade. 
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HELP WANTED 


WANTED—Manager for small Tomato Canning Plant in 


Illinois. Adv, 49125, The Canning Trade. 


WANTED—Man to take complete charge of a cannery located 
in Eastern Pennsylvania. We specialize in tomato products. 
Prefer one to invest money in this fast growing cannery. Adv. 
49135, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Experienced fresh vegetable packer 
desires position as Plant Manager, Foreman or Field Man. Best 
of references. Adv. 49129, The Cannning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
Ni 


WANTED—To buy all or half interest in small Canning 
Plant, good condition, suitable for specialty packing. Price must 
be reasonable. Prefer plant in Tri-State area. All answers 
handled confidential. Adv. 49134, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—Quantity of Pride Pea Seed. Good germination, 
Spergon treated, attractively priced, in good clean bags. W.N, 
Clark Co., 10 Gibbs St., Rochester 4, N. Y. 


A Gappy Holiday Season 
and a Prosperous New Bear 


F. H. LANGSENKAMP COMPANY 


Effictency in the Canning Plant” 


227-229 East South St. » INDIANAPOLIS 4, IND. 


THE BOOK YOU NEED!! 
Complete Course in Canning’ 


Published by THE CANNING TRADE 


2c 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Customer: I want a dozen eggs, please. 

Clerk: I haven’t a dozen. I have only ten. 

Customer: Well, are they fresh? 

Clerk: They’re so fresh the hen hadn’t time to finish 
the dozen. 


Customer: I thought I saw some soup on the bill of 
fare. 


Waiter: There was some but I wiped it off. 


“May I have two pieces of chocolate, mummy?” 
“Certainly, my dear. Just break what you have in 
two.” 


A very fussy housekeeper was having her bedroom 
painted. Wishing to know what progress the painter 
was making, she crept to the bottom of the stairs and 
listened. Not a sound reached her ears. 

“Painter,” she called, “are you working?” 

“Yes, ma’am,” came the reply. 

“T can’t hear you making a sound,” said the house- 
keeper. 

“Perhaps not,” the painter called back. “I ain’t 
putting the paint on with a hammer.” 


“Oh, you’re a football player? In what position do 
you play?” 
“Bent over.” 


A placid old lady who took life philosophically sat 
knitting in the drawing room. To her came rushing 
her fifteen-year-old granddaughter. 

“Oh, granny, granny,” cried the girl, “father’s just 
fallen off the roof!” 

“IT know, my child,” replied the old lady, without 


” 


even raising her eyes. “I saw him pass the window. 


Put two people in a room, one with a toothache and 
the other in love, and the one with the toothache will 
go to sleep first. 


Steward: How would you like your breakfast today? 
Passenger: With an anchor on it. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 

lin Chapman Company, Berlin, Wis. 
esholm-Hyder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. as Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


lin Chapman Company, Berlin, Wis. 
Swchobn-ityder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F, Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md 

BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 

id em. Hoopeston, Ml. 
Robins & Co., Md. 

BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. om Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. og > Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ey Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 

CAPPING MACHINES, Soldering. 

Food Mchy. & Chem. Corp. Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md 

CHAIN ADJUSTERS. 

F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. a Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Ait. Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. —?— > Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 


Berlin Chapman Company, Berlin, Wis. 

Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Hoopeston, 

La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 


Allan Iron & Welding Works, Inc., Pyecter, N. Y. 


tlin Chapman Company, Berlin, t 
Chishclm-Ryder Co., vice Falls, N. Y. 
ood Mchy. & Chem. Corp., Hoopeston, Il. 
.K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Com , Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md 


CRATES, Iron Process. 


Berlin Chapman ompeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Com , Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. oy Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Com. Hoopeston, Iil. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg = Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ogy Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg = Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cs Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. pa Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, L 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ie Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Com , Berlin, Wis. 
Chisholm-Ryder Co., Viagara Falla, N.Y. 
em. Hoopeston, 
A. K. Robins & Co., Inc., itimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Com: , Berlin, Wis. 
Chisholm-Ryder Co., aie Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, ete. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 

chy. em. Corp., Hoopeston, 

A. K. Robins & Co., Md. 


TANES, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cop, Hoopeston, Il. 
F. H. Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, 
Lee Metal Products Co., Philipsburg, Pat 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, Il. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, Ill. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 


Morral Brothers, Inc., Morral, Ohio. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cae Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il, 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
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WHERE TO BUY. 


CORN WASHERS AND SILEERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Tl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. rs Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ml. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, IIl. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman company. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cone. Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. —4 > Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. X. Robins & Co., Inc., Baltimore, Md. 


22 


SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ore. Hoopeston, 
A. K. Robins & Co., Inc., timore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Ts Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. “cy Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. “> Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Ba?timore, Md. 


THE CANNING TRADE 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Neg > Hoopeston, IIl. 
F, H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cop, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


Plenters Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, II. 


INSECTICIDES. 
Miller Chemical & Fertilizer Corp., Baltimore, Md. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Manufacturers & Merchants Indemnity Co., Cinti., O. 


Gamse Litho. Co., Baltimore, Md. 

Muirson Label Co., Brooklyn—Peoria—San Jose. 
Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 


LABORATORIES, for Analysis of Goods, Etc. 


American Can Co., New York ag 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., omy ml. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Michael-Leonard Co., Sioux City, Ia. 
ete, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., ord, Conn. 
SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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1950 THEME 
CANNERS are looking for NEW OUTLETS 


CANNERS are looking for live BROKERS 
BROKERS are looking for live ACCOUNTS 


You will all be together at 


ATLANTIC CITY 
Tell them WHERE you will make 


YOUR HEADQUARTERS 


and invite them to visit with you—use the 


CONVENTION PROGRAM ISSUE 


/ Dated January 16 in the hands of all before they leave for Atlantic City; 
| also distributed at the Convention. Just the spot for your advertising. 


Rates:—Full Page $130; Half Page $80; Quarter Page $44; Eighth Page $28. 
DEADLINE JANUARY 5 


| PLEASE ORDER SPACE AT ONCE 


THE CANNING TRADE «as. Baltimore 2, Md. 


Keeping the Canning Industry Informed -- Weekly since 1878 


New York 17, N. Y.—WALTER C. ELLY, INC., 70 E. 45th Street, Murray Hill 9-0372 
Chicago 3, Ill.—URBEN FARLEY, 120 S. LaSalle Street, Financial 6-3074 


THE CANNING TRADE + December 26, 1949 
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Golden Cross V'T20 
A N.K. & Co. 


Development 


When buyers are 
scarce, its Quality 
that counts—flavor, 
texture, tenderness, 
appearance— 
Look to varieties with 
Golden Bantam blood 
lines. N.K. & Co.’s breed- 
ing program has always 
had the consumer’s interest 
in mind. 


Buy hybrids that give “fancy” 
products in the can. 


Order Your Needs Today! 


Norturep. KING & Co. 


Shipping Points: Seed Growers Since 1884 Production: 
Minneapolis. Minn. - ge Nampa, Idaho 
Twin Falls, Idaho Minneapolis 1:3. Minn. st. Anthony, Idaho 
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